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OUR HERITAGE
Thanos Hotels is a privately owned company
with a reputation for operating the best hotels
in Cyprus, including the most successful luxury
resort in the Mediterranean.
The company was founded 40 years ago
by the late Alecos Michaelides, with its first
hotel in Famagusta. Thanos Hotels has proven
that the exceptional quality of its properties is
the main driver of its operations. By offering
an outstanding service experience and creating
long lasting memories for our guests, we achieve
a high repeat guest ratio.
Thanos Hotels has extensive experience
in repositioning existing properties quickly
and cost- effectively and also at managing new
build projects. The Company has now decided
to expand its operations beyond its own hotels,
looking for opportunities that fit with its
philosophy.
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e take pride in creating standout hotels
that deliver unique guest
and employee experiences

The ultimate
M editerranean r etr eats

The ultimate
M editerranean r etr eats

A MESSAGE FROM THANOS
PHILOSOPHY

O

WHY THANOS HOTELS ?
URS IS A GENUINE
FAMILY BUSINESS,
which runs on an
“extended family” concept
– our management, staff
and guests are all part of the
family. Thanos Hotels operates with an “owner’s
mind” focusing on privately-owned medium to
small properties. Now we would like to explore
management and investment opportunities with
other hotel owners beyond Cyprus.
We run each hotel as a unique property on
its own path towards five star positioning and
beyond. Our hotels are exceptionally welcoming,
individual and distinctive. We are driven by
quality, which is our guests’ first priority when
choosing a holiday. We have always
believed that by offering quality products
and services, we can provide a business with
sustainable profitability. Similarly, we invest
in our staff and communities as we know
the importance of a loyal and dedicated team
working together in unity for one goal.
Our approach to branding is sophisticated
and multi-layered, unlike multinational groups
whose priority has to be the focus on building
up their singular brand. Marketing is a key
strength with a deep and proven understanding
of the European market and, consequently,
a track record of very high repeat business.

Thanos Hotels offers hotel owners and developers the chance to position their hotel in the luxury segment
without sacrificing its individual identity. We have a proven ability and expertise to reposition existing properties in a timely and cost-effective manner. As a team, we are nevertheless creative and design-led. Ours
is a young and dynamic management structure with a hands-on approach that encourages fluid communication between head office and the hotel’s management.
We work on complete projects from concept to implementation – from design to development, to
operational policies and standards, to sales, marketing and financial returns. We never forget the need for
profit and profit growth – our focus on product quality as our main driver results in high accommodation
rates, evenue per room and always with respect to the environment.
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CURRENT PORTFOLIO

T

HANOS HOTELS OWNS AND
OPERATES FOUR HOTELS.
Since our first hotel launch we have
developed two award-winning spas,
operate the most successful group of luxury
boutiques in Cyprus, partnered with a like-minded
brand on our kids club and introduced a series
of highly successful new dining concepts.

Anassa

www.anassa.com
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Thanos Hotels opened Anassa in July 1998,
a unique leisure resort comprising 166 rooms
and villas of unmatched quality, set in unspoilt
countryside in the North West of Cyprus.
Recognised with numerous travel awards, it has
four restaurants, a spa and extensive banqueting
and conference facilities. Anassa is now undoubtedly
a leader among luxury resorts in the Mediterranean,
and has been named as one of the top resorts
worldwide. The name of the resort, Anassa,
means “Queen” in ancient Greek. Anassa is
a member of the Leading Hotels of the World.
Anassa is the only Virtuoso member in Cyprus
and has won a number of prestigious awards:
• Condé Nast Traveller Readers’ Awards 2018
– Best Overseas Hotel Spa and ranked 18
• Condé Nast Traveller Spa Awards 2017
– Most Consistent High Performer.
• Featured on the Condé Nast Traveller’s
Gold List 2017 - 2019.
• Winner of 3 Condé Nast Traveller Readers’
Awards 2016
– Number 3 Best Overseas Hotel in Europe,
Turkey & Russia
– Number 5 Best Overseas Spa.
• Gallivanter’s Guide Editor’s Choice
Award 2015.
• Tatler Travel Awards 2015
– Winner of Best ‘Family Frolics’ Hotel
• Condé Nast Traveller 2012
Readers Travel Awards
– One of the Best Hotel Spas, Overseas
Hotels Europe

“Nestled on a hillside on the north-west coast of
Cyprus, the five-star Anassa is part palace, part laidback beach resort”
Evening Standard,
March 2019
“After a week of sleeping, swimming, feasting and
spa-ing everyone leaves feeling properly rested. Which
is why they come back again and again”
Condé Nast Traveller,
January 2019
“Anassa is set in a sun-washed corner of Europe.
It’s family run and smart as a pin, with armfuls of
bushy-tailed staff and a cracking kids club”
Tatler,
March 2018

Almyra

www.almyra.com
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Almyra, meaning “the salty taste of the sea”,
was re-launched in 2003 following an extensive
re-design and refurbishment. With 189 rooms,
the hotel offers a complete reinvention of the
hotel experience. As the only member of Design
Hotels in Cyprus, this five-star hotel defies
categorisation, exuding cutting-edge
Mediterranean style attending to every need
of the discerning traveller.
The hotel’s Almyraspa is a purpose-built spa with
extensive facilities, including a state-of-the-art
gym equipped with the latest technology,
an indoor pool, an outdoor infinity lap pool
and a restaurant. Almyra has won numerous
prestigious international awards from renowned
publications:
• Madame Figaro Beauty Awards 2019, Best Spa
• Toques d’Or Award 2019 - Notios Restaurant
• 2019 IAGTO award for Golf Hotel
Experience of the Year, Cyprus
• Junior Magazine Design Awards 2015
– Best Family Hotel (Europe)
• The Times 2014
– One of the Top 20 Resorts for Early Sun
• Geo Saison 2014
– One of Europe’s 100 most beautiful
Beach hotels
• S pa Traveller Award Winner 2012
– Best International Day Spa
• S pafinder Readers’ Choice
Award Winner 2012
– Favourite Spa in Cyprus
• S pafinder Readers’ Choice Award Winner
2011 – Favourite Spa in Cyprus
• Tatler 2009 Spa Guide
– 101 Best Spas
•G
 allivanters’ Guide
“Almyra, a glamorous, minimalist resort just south of
Paphos on the Greek side of Cyprus”
The Mr Porter Post,
April 2019
“The dazzlingly minimalist Almyra”
The Sunday Times Travel Magazine,
April 2019
“This place has a slick, minimalist aesthetic yet is one of the
most family-friendly finds around”
Condé Nast Traveller,
June 2018
“The Almyra is a stylish yet unpretentious hotel”
The Times,
February 2018

Annabelle

www.annabelle.com.cy
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Opened in 1985, the five star Annabelle,
with 244 rooms, five restaurants, five bars and
conference facilities, is a charming beachside
oasis set within six acres of lush tropical gardens.
Sitting on Paphos Mediterranean seafront, it is
recognised as one of the top resorts in Cyprus
and has a fiercely loyal and long-established
customer base (over 35% repeat guests).
In Spring 2018, the hotel completed a
€11 million transformation. Taking place over two
years, this was the biggest renovation in Annabelle’s 33 year history and the finishing touches
include the new Ouranos rooftop pool, bar and
restaurant, wellness centre and 26 new stunning
rooms and suites offering panoramic views of the
Mediterranean. For the first time in its history, the
hotel offers a new state-of-the-art wellness centre
where guests can relax - the Ouranos Wellbeing
Spa, meaning ‘sky’ or ‘heaven’, located on the
top floor of the hotel. Annabelle’s caring service
combined with five star luxury creates a distinct
atmosphere of unpretentious elegance. The hotel
also launched its own highly-acclaimed cookbook
“Food from the Village.” Annabelle is a member
of Preferred Hotels and Resorts and in 2019 was
a winner of the Toques d’Or Awards for Amorosa
and Ouranos Restaurants.
“Just a short walk from the harbor lies the Annabelle,
a seriously glamorous hotel and spa boasting six-acres
of gardens, a gin-stocked rooftop bar and Mediterranean sunshine. It recently had a €10 million-euro
transformation and you can tell”
Women’s Health,
March 2019
“The blue-and-white rooms have large balconies and panoramic sea views, and the service is classy but friendly”
The Travel Edit,
Spring 2019
“The rooms here are beautifully furnished with crisp,
cool finishings. Its location is everything too – right
on the beach with the most beautiful views and pools
to lounge around”
S Magazine Sunday Express,
October 2018
“The rooftop spa is a glorious light airy space perched
high in the clouds. Through the enormous windows
you can only see sky and sea”
The Daily Telegraph,
October 2018
“The recently renovated beachfront Annabelle hotel
now boasts the idyllic Ouranos rooftop area, complete
with an indoor pool and breathtaking ocean views
which is elegant and luxurious in equal measure”
Vogue.co.uk,
September 2018
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Aloe

www.aloe-hotel.com

Thanos Hotels and Resorts has recently acquired
the Aloe Hotel in Paphos to add to its portfolio of
owned and managed resorts.
The hotel has an excellent location close to the
group’s much loved Almyra and Annabelle hotels
which are walking distance away. The hotel is
located on Poseidonos Avenue, in the heart of
Paphos and comprises 272 rooms, 3 restaurants,
3 pools (including one indoor) and lies only 200
meters from the nearest sandy beach. The new
hotel will mean that Thanos Hotels and Resorts
will now operate 840 rooms across its four hotels
in Cyprus.
The company’s vision is to rebrand and
relaunch the hotel in the nearby future
and offer a unique proposition in the
Mediterranean, diversifying its offerings to
reach new markets. Until the relaunch the
hotel will continue operations as it is.
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Project Details
Development Description

The proposal will be the first mixed-used
development in Pafos with 2 towers. One
14 storey tower will have a 172 key five-star
hotel and the second a 13 storey apartment
building with 33 units.
The pool area and the gardens will be
shared between the two developments and
apartment residents will have access to all
hotel facilities and full hotel services. The hotel
will have a pool bar serving creative snacks,
a sea-view sky bar / restaurant, a sophisticated
Asian restaurant, an all-day dining restaurant
with live open kitchen, an artisanal streetside café
also serving the local community, a gym and spa,
banquet and conference facilities, and luxury
fashion retail space. The owners will have the
option to place their apartments in the
hotel’s rental pool.
Thanos Hotels & Resorts’ reputation in
the market will add significant value to the
development in terms of the premium we will
be able to command and the facilitation of
pre-sales through our existing client base.
Development Characteristics
Site Area: 21,006 m2

Type: Mixed-Use Luxury Development
Hotel Accommodation:
Five Star Luxury Hotel, 172 rooms
Residential Units: 33 apartments
Development completion by January 2023
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Anthana
www.kult.com.cy

Anthana is a private sister retail company, which
exclusively imports and retails luxury branded
goods into the Cyprus market including Prada,
Miu Miu, Gucci, Dolce & Gabbana,
Jimmy Choo, Etro, Acqua di Parma and others.
Anthana operates boutiques in each of the
three hotels called KULT and also operates
KULT boutiques in Nicosia and Limassol. Kult
Nicosia is situated in the most exclusive street in
downtown Nicosia, and has a high percentage
of repeat clientele. The Limassol boutique and
the Anassa Boutique, situated in the heart of the
tourist area, was designed by Paolo Giachi.
The strategy behind Anthana is to bring a more
sophisticated and dynamic retail offering than
is usually found in luxury hotels. The brand
association between Anthana and Thanos Hotels
has been highly effective for the local market.
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MARKETING, SALES AND COMMUNICATIONS

T

hanos Hotels has a sophisticated and fully integrated
approach to sales, marketing
and public relations (PR).
We promote our hotels to
the key European and wider
international markets through bespoke sales and
fully integrated marketing strategies.
The group benefits from a unique corporate
profile which combines powerful sales and
marketing actions with a more traditional,
service-oriented management style particularly
adapted to luxury hotel operations. We offer
hotel owners and/or operators better rate
management to help them to outperform
the competition. Our goal is to build property
recognition and reputation.
Thanos Hotels has a clear rate structure and
has managed to achieve high rate parity through
the market, including a high percentage of direct
clientele (over 50%). The company has
established a healthy co-operation with all the
major tour operators, without depending on them.
Through a global network of affiliations.

RESOURCES

Our sales team has an extensive knowledge of
the travel/tourism distribution networks.

They are experienced in the latest sales and
marketing techniques – both offline/traditional
and online. We maintain an extensive database
of key travel trade contacts as well as our guests
and partners worldwide.

SALES ACTIONS

• Established partnerships with travel agents, tour
operators, corporations, tourist organisations,
airlines and other sources of business from
major and secondary feeder markets
• Constant liaison with international hotel
affiliations and customised presentations to reservation teams such as The Leading Hotels of
the World, Design Hotels and Preferred Hotels
• Participation in international trade shows and
consumer events.
• Organisation of promotional events
• Hosting familiarisation trips
• Agency product training
• Targeted digital campaigns and e-marketing
• Consumer events
Using state of art technology, global e-marketing partners and globally acclaimed designers
and photographers; all of our marketing
(on-line and off-line) actions are measurable,
effective and unique.

Thanos Hotels has an in-house web marketing
team. The handling and follow up of
the bookings, room statistics, web referencing,
the conception and mailing of newsletters
as well as the competition analysis are managed directly by Thanos Hotels internally via
technology platforms that have been developed
exclusively for Thanos Hotels.

PARTNERSHIP MARKETING

• Affiliation with key luxury brands
• Sponsorship programmes and tactical alliances
(American Express Vacations, VISA Infinity
Programme, Virtuoso, Quintessentially
Travel/Concierge Services)
• High-net-worth individual exposure via mailings
and social events
• High-profile events both locally
and internationally
• Newsletters, databases, travel websites
• Increase revenue generation potential on
a business to business (B2B) and business to
consumer (B2C) basis

PUBLIC RELATIONS

Thanos Hotels’ success to date has been based
on implementing highly effective public relations,
sales and advertising strategies to maintain a
high profile and recognition as a market leader.

Thanos Hotels works closely with leading
specialist public relations companies that cover
the luxury hospitality sector in the UK, German-speaking Europe and Russia. PR actions
include press trips to the hotels, securing individual visits of high profile journalists to our hotels and implementing new creative initiatives.
Thanos Hotels was one of the first European
hotel companies to embrace digital marketing
with a fully integrated social media strategy.
Each of the Thanos Hotels has established a
creative and compelling social media presence,
engaging in conversations with consumers across
Facebook, Instagram and Twitter and celebrating
the elements that make each hotel so special.
Across each channel, we share beautiful resort
imagery, treasured guest moments, and information on in-house events and news, as well as
running targeted digital marketing campaigns
to increase traffic to each of the hotels websites,
leading to brand growth and sales.

ADVERTISING

Every year Thanos Hotels undertakes major
advertising campaigns in the UK, and tactical
ones in Russia and Germany. The campaign
targets the readership of glossy magazines, such
as Condé Nast Traveller, Tatler, Harpers Bazaar,
House & Garden Financial Times How to Spend it.
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FINANCE

POLICIES AND PROCEDURES

Thanos Hotels has formulated a set of policies
and procedures which serve as a guidepost for
the operation of each hotel’s finance department.
Compliance is ensured through a rigorous
monitoring and internal audit programme.
We pride ourselves on delivering above average
profitability. In our view, management of a hotel
requires, first and foremost, a focus on the delivery of room revenue.

BUSINESS PLANNING AND BUDGETING

A comprehensive annual budgeting programme
is established to assist owners and managers
with operational and financial target-setting and
business strategies formulation. Thanos Hotels
provides specific principles for the establishment
of key financial and statistical indicators – key
performance indicators (KPIs), by which the
hotel’s performance can be measured and analysed.

BUDGETING AND FORECASTING

The annual budgeting process is critical to any
hotel operation. It provides our owners with
an idea of what they can expect in terms of
profitability and cash surplus/deficit, as well as
giving Thanos and the hotel management teams
their goals and objectives for the year ahead.
The full range of Thanos’ skills and experience is
used during the budgeting process to ensure that
each hotel maximises its potential in all areas of

REPORTING
its operations.
From revenue management to Food and
Beverage operations, we know what works and
what needs to be done to deliver profit and
increased value.
On an annual basis, we study statistical
analysis of business trends for the year ahead,
in terms of profitability, cash flow and capital
requirements. We explain the projections in
detail and ensure that performance is aligned
with expectation.
On a quarterly basis, we prepare a forecast
through to the end of the financial year, which is
presented and discussed to ensure that performance and expectation is aligned. The first month of the quarter under review is also forecast on
a daily basis so that the opportunity to adjust
room rates in the face of low or high demand is
managed.

FINANCIAL REPORTING

Operational and financial performance is monitored
regularly through predefined management and
financial reports. A financial reporting package
outlining detailed reporting requirements is
maintained within each hotel. As a monitoring
tool, the reports are designed to guide hotel
owners and managers in reviewing, evaluating
and interpreting key performance indicators
for effective decision making.

We have implemented a software solution that
enables us to extract information from our
accounting system quickly and in a way that can
be easily formatted. We deliver high-quality
reports in terms of content, format and timeliness.
The level of information provided to a hotel
owner is subject to agreement at the outset of
the management contract. Listed below are the
core reports we typically produce.
• Monthly profit and loss report: this summarises
the month past and the cumulative year-to-date
position with a mix of financial data and key
performance statistics. We achieve a nine-day
close in line with industry best practice, and
this report is available on the tenth working
day after period end.
• Rolling forecast: at the start of each month,
a three-month rolling forecast is prepared
showing expected performance versus budget
and prior year.
• Cash flow: in the week following month-end,
a cash flow report is prepared detailing the
actual cash flows of each hotel group, together
with the forecast cash flows for the next three
months.
• Daily / Weekly revenue reports: showing
revenue performance for the week past, the
cumulative month-to-date position and the
revised expectation for the month as a whole.

• Benchmark reports: these are essential in the
successful operation of a group of hotels,
so we benchmark the performance of all the
hotels we manage.
For each performance driver, whether it is
food margin, average spend on dinner, we strive
to understand the variances and hotel to hotel.
We maximise performance by pushing ourselves
and our hotels to deliver at the level of their
highest-performing peers.
Our reporting software enables us to extract
data quickly from our accounting system to
create ad hoc reports. This is particularly important
when analysing trends. Analysing data such as
this is essential in maximising the value
from opportunities and reacting to threats.
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ACCOUNTING

Thanos hosts centrally a back-office package. All
the hotels we manage have access to the ledgers.
This enables us to manage revenues, costs and
cash efficiently and effectively, both centrally and
locally.
We undertake the following activities on
behalf of hotel owners as standard: general ledger
management and control, VAT compliance,
consolidation, liaison with accountants and auditors in the preparation of accounts, accounts
payable and receivable and payment processing.
At the request of owners we can also assist with
statutory accounts preparation in International
Accounting Standards (IAS) format, corporation
tax compliance and fixed asset accounting.

WORKING CAPITAL

As well as the management of our hotel owners’
bottom line, we focus heavily on the management
of their cash, working closely with our Auditors
Ernst & Young. We monitor debt ageing on an
ongoing basis, preparing benchmark reports and
addressing issues as they arise. We also monitor
creditor days. We track ownership cash flows on a
daily basis and maintain three-month rolling cash
flow forecasts that enable cash peaks and troughs
to be effectively managed. This is essential in
ensuring that surplus funds are appropriately
invested and that cash injections, which may be
required to fund extensive capital refurbishments,
are made only as and when required.

BUSINESS DEVELOPMENT

Based on our decision to expand, the company
has created a structure to allow it to operate
additional hotels. Having been in the hospitality
industry for more than 35 years, Thanos Hotels
has learned to be flexible and adjust the company’s
structure according to the needs of themarket.
The company has formulated a clear structure
that distinguishes the individual hotel operations from the corporate administration.
The individual hotels concentrate on the
daily operation and running of the property. The
main priority of each hotel is to ensure that their
clients have an unforgettable holiday experience.
Thanos Hotels has cleared the hotel operations from any form of administration in order
to ensure the hotel’s above objective. By creating
a strong corporate team the company has managed to build on economies of scale and create
an effective and efficient corporate
administration for its operations.
The corporate team’s main objective is to
ensure that the hotels are promoted efficiently
and that all hotel operations needs are met in order for the hotels to deliver the quality and guest
experience. Recruiting needs and product needs
are done by the corporate administration.
Yearly budgets are set by the Finance
Department and are mutually agreed within the
corporate team and the Hotel Manager.

Hotel revenue performance is evaluated
on a daily basis by the Business Development
Manager and revenue meetings are performed
on a monthly basis. At the end of each month
the corporate team meets with the Hotel
Manager and the heads of department at each
hotel to evaluate the hotel’s performance
according to the budget and the previous year.
Forecasting tools have been developed to
give accurate estimates of the future and help the
hotel operations plan well ahead. The forecasting
tools also measure the expected performance
of all our segments and formulate strong tools
to push sales if a segment is underperforming.
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CORPORATE SOCIAL RESPONSIBILITY

OUR PEOPLE

Thanos Michaelides
CEO

Here at Thanos Hotels, sustainable tourism
underpins all our activities and is integral to both
our success and our values.
Our approach in order to ensure that we
deliver sustainable tourism includes retaining
the economic and social advantages of our operations while taking the necessary steps to protect and support the local natural, historic and
cultural environments, and local community.
We understand that environmental conservation and community engagement is more than
a moral imperative, it also makes good business
sense. Consumer demand for a more sustainable
approach to tourism is growing, and increasingly
becoming a determining factor in consumers’
choice of tourist destinations and providers.
Ensuring that we continue to meet and exceed these demands will not only benefit visitors
and our stakeholders but will result in higher
environmental and social standards in our locality. To ensure that we meet and exceed our goal
for sustainable tourism, we choose to embed the
concept of sustainability and social responsibility
in our entire ethos: we continually evaluate and
consider our operational decisions; and incorporate strategic actions in areas such as the environment and energy, community, people and
marketplace.

This ensures that we offer the highest quality
services; deliver a true and authentic tourism experience; consider and protect the environment;
and treat all individuals with respect.
Sustainability is not only looking after our
natural environment. Sustainability is also about
considering the social and economic impact of
what we do. At Thanos Hotels we are committed
to continue our efforts towards sustainability.
Our main objective is to address challenges and
embrace future sustainable opportunities in a
coordinated manner to improve business performance and achieve economic benefits.

After obtaining a double major in Economics and
Political science in the USA from Brandeis University, and an MBA at London Business School,
Thanos went straight to work for the family business after completing his studies. He was appointed Chief Executive Officer of Thanos Hotels in 1993. As the visionary for Thanos Hotels,
he also has overall responsibility for the group,
working closely with other family members and
the senior management team at the hotels. Thanos is President of the Pafos District Committee
of the Cyprus Hotel Association. By consistently
motivating our employees to deliver their best,
we strive to constantly improve and enhance the
team’s professional experience.
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Natasha Michaelides

Anna Michaelides

Michalis Michael

David Goodridge

Natasha Michaelides is responsible for Corporate Social Responsibility and Communications.
A graduate from Boston University, where she
undertook a Masters in Communications and
Public Relations, she has been largely responsible
for the development of the individual hotel brands.
Natasha oversees the internal sales and marketing
teams and manages all the overseas agencies. She is
also responsible for setting up a charitable foundation for scholarships in cooperation with Round
Table 7. From 2019, Natasha was appointed to
the Board of Directors of the Cyprus Symphony
Orchestra.

Anna graduated from Boston University with
a Bachelor of Science in Hotel Management in
1991, and followed by graduate courses in HR
and Banqueting from UCLA. She has overall responsibility for the direction of the food and beverage operation at all three hotels. This includes the
launch of new food concepts, the selection of the
restaurant teams, full training and menu creation.
In addition, she oversees the Purchasing and Human Resources Departments for Thanos Group.
Until 2018 she has served the Management
Committee for the Hotel Employees Provident
Fund, one of the largest pension organisations in
Cyprus with regards to the number of members
and its value in the private sector. She has also
been on the board of the Hotel Association of Cyprus since 1997.

Michalis has a degree in Business Administration
from the University of Piraeus, Greece, an MSc
in Hotel Management from Trinity Southern
University in Dallas, Texas, and a PhD in Business
Management from Canterbury University, UK.
He has been the Human Resources Manager at
Thanos Hotels since August 2005, managing
over 1100 employees across three hotels in the
high season. With over 30 years of knowledge
of the hospitality industry, Michalis has been
instrumental in guiding the company’s recruitment
efforts and training programmes, both at home
and abroad, and reports to the board of directors.

David’s impressive career has seen him work
alongside some of the world’s finest chefs and
prestigious restaurants including Raymond
Blanc and at three Triple-Michelin-Star restaurants in France. Through his career he has
lived and developed his culinary knowledge
in Asia at the Peninsula Hong Kong, gaining
valuable experience in Japan, Thailand and
China. He joined Thanos Hotels in 2013 as
Anassa’s Executive Chef moving on to become the Group Executive Chef in 2017.

Corporate Affairs and Communications
Director

Director of Operations

Director of Human Resources

Group Executive chef
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Christos Ioannides

Panayiotis Kyprianou

Antonis Antoniou

Antonis Constantinou

Christos has been the Group Financial
Controller of Thanos Group since January
2004 and reports directly to the Board of
Directors. He is a Member of the Institute of
Chartered Accountants in England and Wales
and a Member of the Institute of Certified
Public Accountants of Cyprus. He oversees
the finances of all companies within the group
ensuring all internal regulatory controls are in place.

A graduate in Economics from the University
of Cyprus, Panayiotis has been the Business
Development Manager at Thanos Hotels since
January 2009. Prior to that he was the Assistant
Financial Controller from January 2006 to
December 2008. In his current role, he is
responsible for the internal sales force and attends
all major European exhibitions (WTM, ITB,
ILTM and LTM). In his words, the core essence
of hospitality is “welcoming guests to your home
and offering the most memorable experience”.

Antonis graduated from Middlesex University
with a BA in Hospitality Management in 2002.
With six years of experience in the hospitality
industry behind him, he joined Thanos Hotels in
2005 as Purchasing Manager & Cost Controller.
He has been able to leverage his background in
food and beverage management to great effect
and sources all products directly for the company.

Antonis has been part of the Thanos Hotels family
since 2007. He has a degree in Computer Science
from the B’ Technical School of Limassol as well
as a decade of experience in the technology
industry. His current role involves the planning,
supervision and implementation of IT projects
and ensuring the daily smooth operation of the
IT systems across all four of the Hotels.

CFO

Director of Business Development

Purchasing Manager & Cost Controller

IT Manager
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www.thanoshotels.com
ANASSA
Anassa, Alekos Michaelidis Road 40
Tel: +(357)26888000, Fax: +(357)26322900
e-mail : anassa@thanoshotels.com
www.anassa.com

ALMYRA
Almyra, 12 Poseidonos Avenue, 8042 Pafos, Cyprus.
Tel: +(357)26888700, Fax: +(357)26942818
e-mail : almyra@thanoshotels.com
www.almyra.com

ANNABELLE
Annabelle, 10 Poseidonos Avenue, 8042 Pafos, Cyprus.
Tel: +(357)26885000, Fax: +(357)26945502
e-mail : annabelle@thanoshotels.com
www.annabelle.com.cy

ALOE
Aloe, 99 Poseidonos Avenue, 8101 Pafos, Cyprus
Tel: +(357)26964000, Fax: +(357)26964100
e-mail : aloe@thanoshotels.com
www.aloe-hotel.com

KULT
P.O. Box 60136, 8125 Pafos, Cyprus
Tel: +(357)26888700, Fax: +(357)26931656
e-mail : anthana.sales@kult.com.cy
www.kult.com.cy
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